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by 

Mike Prero 

 

   As with last issueôs 

USS Sacramento, three 

vessels of the United 

States Navy  have been 

named USS  San 

Francisco. 

 

   The  f i r s t  San 

Francisco (C-5), was 

built at San Francisco, 

California, and com-

missioned in 1890 as a 

4088-ton protected cruiser, a type of naval cruiser of the late 19th 

century. They were so known because they had only a minimal amount of armor compared to existing 

"armored" cruisers. She served in the Pacific until 1893, then steamed to the Atlantic. Operations followed 

in the North and South Atlantic, and in European waters. During the 

Spanish-American War, in 1898, San Francisco was stationed off Cuba. 

The cruiser had two additional tours of European duty in 1902-04, plus 

spending some time in the Caribbean area. In 1908-1911, she was 

converted into a mine planter, one of the Navy's first specialized mine 

vessels. San Francisco assisted in laying the North Sea Mine Barrage 

USS San Francisco (Cruiser # 5, C-5, 

later CM-2), 1890-1939 

USS San Francisco (Heavy Cruiser CA-

38), 1934-1959 

USS San Francisco (Nuclear 

Submarine, SSN-711), 1981-9 
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designated CM-2 in 1920, and decommissioned in December 1921. In reserve at Philadelphia Navy Yard 

for many years thereafter, the ship was renamed Yosemite in 1931 and was sold for scrapping in April 

1939. 

 

   The second San Francisco (CA-38), a heavy cruiser, was laid down on 9 September 1931 at the Mare 

Island Navy Yard, Vallejo, California; launched on 9 March 1933; and commissioned on 10 February 

1934, Capt. Royal E. Ingersoll in command. A heavy cruiser is a type of large warship which originated 

with the British Hawkins class during World War I. On 7 December, San Francisco was awaiting docking 

and the cleaning of her heavily fouled bottom. When the Japanese attacked,the crew had secured the ship 

for watertightness and had begun looking for opportunities to fight back. Some crossed to New Orleans 

(CA-32) to man antiaircraft batteries. Others began using available rifles and machine guns. On 14 

December, the cruiser left the yard; scaling had been postponed in favor of more necessary repairs on 

other ships.  

 

   She was part of the Rabal, Guadalcanal, and Solomon Islands operations. On 12 Nov, a Japanese torpedo 

plane crashed into San Francisco. Fifteen men were killed, 29 wounded, and one missing. Control aft was 

demolished. The ship's secondary command post, Battle Two, was burned out but was reestablished by 

dark. The after antiaircraft director and radar were put out of commission. On 13 November, she got into it 

with a Japanese destroyer, cruiser and two battleships. A direct hit on the navigation bridge killed or badly 

wounded all officers except the communications officer. Steering and engine control were lost and shifted 

to Battle Two. Battle Two was out of commission by a direct hit from the port side. Control was again 

lost. Soon thereafter, the enemy ceased firing. San Francisco followed suit and withdrew eastward along 

the north coast of Guadalcanal. Seventy-seven sailors, including Rear Admiral Callaghan and Capt. 

Young, had been killed. One Hundred and five had been wounded. Of seven missing, three were 

subsequently rescued. The ship had taken 45 hits. Structural damage was extensive, but not serious. No 

hits had been received below the waterline. Twenty two fires had been started and extinguished. She 

received the Presidential Unit Citation. On 18 November, the cruiser sailed for Noumea, and, on the 23d, 

she got underway toward the United States. She reached San Francisco on 11 December. Three days later, 

repairs were begun at Mare Island. By February 1943, she was back prowling the seas. 

 

   San Francisco saw further action at the Marshall Islands, Kwajalein, Saipan, Guam, Tinian, the 

Ryukyus, Formosa, Iwo Jima, Okinawa. On 27 November, 1945, the embattled ship headed home. 

Arriving at San Francisco in mid-December, she continued on to Philadelphia for inactivation. 

Decommissioned on 10 February, she was berthed with the Philadelphia Group of the Atlantic Reserve 

Fleet until 1 March 1959 when her name was struck from the Navy list. On 9 September, she was sold for 

scrapping . San Francisco (CA-38) earned 17 battle stars during World War II.  

 

   The third San Francisco (SSN-711) , a Los Angeles-class submarine,  was launched on 27 October, 

1979, and commissioned on 24 April 1981, with Commander J. Allen Marshall in command. In its life, 

USS San Francisco has carried the pride and charm of its namesake city to the far reaches of the Pacific 

including: Thailand, Hong Kong, Japan, Okinawa; Subic Bay, Singapore, Guam, Korea, Australia, 

Canada; as well as Bremerton, San Diego, San Francisco, and Hawaii. 

 

   On January 8, 2005, the USS San Francisco hit an unchartered undersea mountain of Guam while 

travelling at high speed about 500 ft below surface. The submarine was able to surface and head back to 

Guam. One critically injured sailor died and 23 other crewmen were injured. The Captain was later 

removed from his command. As of May 8th, the boat was still undergoing repairs. 
[http://encyclopedia. thefreedictionary.com/USS+San+Francisco; http://www.hazegray.org/danfs/cruisers/ca38.txt; http://

navysite.de/ssn/ssn711.htm] 
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 Atlas Foils 

 

   With the demise of Universalôs Foilite covers, you may have noticed that more and more Foilite-like 

covers from Atlas Match Corp. appeared, although never in the variety and quantity that we enjoyed from 

Universal...but theyôre high-quality covers, equalling Universalôs own Foilites. With the American-made 

Universal fancies now a thing of the past, Atlas seemed to be aiming at filling the void, especially with 

attractive foils. 

 

   There are other Foilite-like covers out there, including those from foreign manufacturers, but Atlas foils 

are currently top-of -the-line. The Atlas foils are quality-designed, high-grade covers in a wide variety of  

categories: Inter-Continental hotels, Holiday Inns, Banks, Restaurants, Credit  Unions, Country Clubs, and 

so forth. 

 

   You can also see the variety in the sizes. Most are 30-strikes, but there are 20s, 40s, and boxes, as well. 

Atlas does not make 10-strikes. Almost all are Reverse-strikers, as Atlas wasnôt around before 1960 and 

doesnôt seem to have made many foil covers prior to the mandated change in the position of the striker. 

 

   Indeed, Atlas Foils have only recently begun to make a name for themselves. I never thought about them 

one way or the other until I began noticing that they were becoming significantly more common. I imagine 

that many collectors donôt break them out separately, yet. In fact, out of all the collectors I have heard from 

(reporting their collection sizes), NONE have noted Atlas Foils as a category. So, I only have my own total 

to draw upon, and I currently have 720. Who knows how many there are out there...or how many there 

eventually will be? Certainly, there arenôt the thousands to rival Universal, but Atlas, at least, is still going. 

ñIf Atlas continues to crank out these foil-imprinted covers at present rates, this could really be a major 

category within the next few years (and if the market doesnôt continue to drastically shrink).ò I wrote that in 

1995. Well, they didnôt, and it did, and, thus, the ómajor categoryô hasnôt materialized. 

 

   Aside from the uniquely-designed, individual business covers, there are a number of stock design and 

series so far within this category. There are several different stock Christmas foil-types, and Atlas, itself, 

put out a series of foil-imprinted 40-strikes, each bearing the name and address of an individual sales 

representative (most of the major match manufacturers of the past did the same for their own sales people, 

using various designs and styles). 

 

   Ssome ten years ago, we also pointed out that Atlas had come out with a new type of Foilite-like cover, an 

outstanding design where the foil is inlaid at different angles  to itself, giving the entire design a sparkling 

quality, rather than just a shiny, reflective surface. 

 

   If youôre interested in this particular foilite-like category, donôt forget to check your boxes. Atlas has put 

out a number of foil boxes, using both the Atlas Match Corp. and the Atlas/Diamond manumarks. 

Unfortunately, for album purposes, these boxes donôt fit the standard American Ace-sized pages, since the 

Atlas boxes are significantly smaller, so youôll have to mount them as you would any other óodd-sizedô 

box...manually (ugh!). 
 

   Also unfortunately, if Atlas has a trademark name for its Foilite-type covers, it never uses it on the covers, 

themselves, and Iôve never heard of it elsewhere. From a collecting standpoint, and a category standpoint, it 

would be nice if Atlas would identify these covers with a distinctive trademark printed on the inside of the 

covers, as weôre used to seeing with the Universal covers. 
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Collecting AAA Covers 

 

   Although a few collectors may have been collecting AAA covers all along, this is a category whose 

popularity has never seemed to really get off the ground, although Iôve been interested in them for the last 

several years and have found the category to be both rewarding and pleasurable. 

 

   These arenôt triple A covers (insurance) covers; theyôre ñAAAò-approved hotels, motels, and restaurants, 

although thereôs certainly no reason why one couldnôt simply collect all ñAAAò covers, regardless. 

 

   Although there are certainly newer ones  to be seen, from the last 25 years, most of these covers will be 

from the 1950s and 1960s, and that means that most of these will be front-strikers. Having the ñAAAò logo 

was, of course, good advertising for any type of lodging establishment. It meant that that business met was 

up to the standards that AAA set, thereby signaling the wandering wayfarer that this would be not only be a 

good place to stay the night, but also that it might well offer a better experience than the place with the 

flashier or bigger sign just down the street. Iôve noticed the logo on some older Best Westerns and other 

chain motels, but independent lodgings definitely sport it as well. 

 

   I would call this a small category, although, in terms of actual numbers, weôre talking of somewhere 

between several thousand covers and many thousands of covers. Itôs ñsmallò, though, in the sense that itôs 

not one of the hobbyôs major categories, and itôs more or less ñoff-the-wallò (no negative meaning 

intended), in the sense that youôre focusing on a rather minute detail on covers that are part of a much larger 

category (i.e., Hotels/Motels). 

 

   Since most of these ñAAAò designations are on Hotel/Motel covers, one could easily guess that the skyôs 

the limit here in terms of types, shapes, varieties, and sizes. Youôll find anything and everything, but most, 

of course, are your standard 20-stick-sized covers. Aside from other Fancies frequenting this category, 

youôll also find a significant number of very attractive Matchoramas with the ñAAAò logo on them, 

and...always a nice extra for me...a lot of sets and series. For example, in 1995, Evelyn Ramlow, WI, had 

approximately 100 ñAAAò covers in her collection, and 75 of those were Friendship Inn covers, so thereôs 

another hint on where to look for them. 

 

   Since we are dealing with thousands of covers here, the usual alphabetical organization isnôt enough, 

simply because the Aôs will soon go on forever, the Bôs will go on forever, and so forth. So, Iôve found, for 

my purposes at least, that I need something more. Thus, I have my ñAAAò covers housed by state, then by 

size, and then alphabetically...and so far thatôs working well. I now have everything residing in eight 3ò 3-

ring binders. 

 

   Currently, I have 5,705 covers and boxes in my ñAAAò collection, and I expect (although itôs just a 

guess) that there must be at least four or five times that number in existence, so Iôm sitting here gleefully 

rubbing my hands together at the prospect of eventually finding those other 20,000+ covers! Many of my 

regular trades [ Yes! Some of us still faithfully trade by mail!] routinely supply me with yet new and hitherto 

unseen ñAAAò covers.  
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The Quest For New Collectors: 

A Different View  

 

   I happened to be talking to club president Loren 

Moore recently...shop talk, of course...and the 

conversation quickly swung from individual cov-

ers and acquisitions to the hobbyôs ongoing efforts 

to bring new people into the hobby. 

 

   The hobby already attempts in a number of 

ways to accomplish this, both on organizational 

and individual levels. Regional clubs run displays, 

booths, etc. at fairs, in libraries, in banks. Great 

Lakes Matchcover Club, for example, just fin-

ished up its joint presentation on matchcover art 

with a museum in Milwaukee. Sierra-Diablo has 

tried setting up tables at paper shows and casino 

collectibles shows. Weôve also tried running an-

nouncements in local newspapers inviting the 

public to club meetings (when we had meetings). 

For years, RMS ran classified ads in national 

magazines advertising itself and the hobby. Indi-

vidual collectors around the country are always 

being interviewed by newspapers and other media 

outlets as to their collections and what the hobby 

is all about, setting up their own local displays, 

and even giving presentations to particular 

groups...fraternal organizations and so forth. I 

even go over my own collections with my stu-

dents each year after theyôve given their own 

hobby presentations as part of their public speak-

ing course. So, itôs not as if collectors and the 

hobby at large are sitting on their laurels. But, in 

talking to Loren, I was struck with what I per-

ceived as a new and different perception of the 

problem. 

 

   Loren approached the situation from the view of 

a businessman...How does one attract new cus-

tomers to oneôs business? After all, thatôs what he 

does every day! That approach, in itself, I believe, 

is new. His perceptions and suggestions were ones 

I certainly hadnôt heard before, and Iôve been in 

the hobby for over twenty years. 

 

   First, thereôs more to the hobby than just simply 

always trying to get new people to become mem-

bers. Thereôs keeping the current collectors happy, 

uncovering new and useful information about what 

we collect, developing new techniques and technol-

ogy for our collecting endeavors, and so on. But, 

just focusing on possibly expanding the hobbyôs 

membership, Loren suggested that the hobby seems 

to be too focused inwardly. As an example, Loren 

pointed to all the awards and honors we constantly 

shower ourselves with at club meetings, swapfests, 

and conventionsðcertificates, plaques, trophies, 

dinners...some collectors have literally run out of 

room for them all! [I think we probably run a close 

second to the entertainment industry in that re-

gard!] Weôre also too competitive, Loren believes, 

and that may well be turning off some collectors, 

especially novices, to the hobby. [I winced when I 

heard that, because Iôm a very competitive person, 

myself...and he even pointed to my upcoming RMS 

series on the Hobbyôs Largest Collections as a fur-

ther example...but I could see his point] 

 

   He also pointed to the emphasis on social activi-

ties rather than cover acquisition activities [Thereôs 

a can of worms!]...all the  convention tours, parties, 

breakfasts, luncheons, and what not. Loren did ac-

knowledge that thereôs a place for such things, but 

voiced the opinion that the current level of such ac-

tivities is cutting into ócollector-orientedô activities. 

Citing RMS and AMCAL conventions as examples, 

Loren pointed to collectors who expended consider-

able amounts of time, effort, and money to be there, 

only to be confronted with large blocks of time 

when there were no ócollecting activitiesô going 

on...just games, socials, and tours...or just plain 

empty periods. Swapfests, in this regard, represent 

more closely Lorenôs ideal. By their very name and 

nature, theyôre pointed in the right direction, espe-

cially UES, which Loren lavishly praised. [Having 

never been to UES, myself, I couldnôt agree or dis-

agree on the latter, but Iôm sure that Loren has 

used UES as something of a model in first putting 

together and then constantly trying to improve our 

own Sierra-Diablo Spring Swapfest here in North-

ern California...and, as a collector, I certainly like 

what I see going on at the latter.] 

 

   Loren went on to suggest that we need to reach 

out more to the public and  
continued on p. 7 
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 New Yorkôs Ausable Chasm 
 
  In its 135th season, Ausable Chasm, as one of the earliest and oldest attractions 

in the USA, has developed a history filled with adventures, disasters, and many 

famous visitors. Step back in time as you walk the nature trails through primeval 

Adirondack Forest. Stroll past Rainbow Falls, Elephant's Head, Column Rock, 

Hyde's Cave and the eerie quiet of Mystic Gorge. Descend hundreds of feet and 

walk the natural stone walkways within the Chasm and gaze upon millenniums of 

geologic history etched in stone. Take a scenic raft, tube or kayak adventure on 

the legendary waters of the Ausable River through a maze of breathtaking rock 

formations sculpted across eons by the river's currents. 

 

   Ausable Chasm is as breathtaking now as it was 400 years ago when Samuel De 

Champlain first explored the Champlain Valley. People of all ages enjoy the 

natural splendor of this Adirondack wonder which began its formation during the 

Cambrian age - 500 million years ago! This is when the rushing water of the 

powerful Ausable River began cutting its way deeper into a vault.  

 

   A recent new attraction is the ñRim Walk.ò Visitors 

can now walk the rim and peer into the vast chasm 

below. The new vistas along the rim are spectacular 

and provide ample bird-watching opportunities! View 

the Great Blue Heron as it swoops below you through 

the Chasm as well as Blue Jays, Robins, and maybe a 

f a b l e d 

P e r e g r i n e 

F a l c o n . 

You'll also 

h a v e  a 

chance to 

spot a Bald 

Eagle!  

 

   This is 

nature at its 

best..Ausable 

Chasm, NY! 

 

[ h t t p : / /

www.aus- 

ablechasm. 

com] 

An American Tour: 

3 


