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   When the stock market crashed in 1929, John D. Rockefeller, Jr. held a $91 million, 24-year lease on a 

piece of midtown Manhattan property properly known as "the speakeasy belt." Plans to gentrify the 

neighborhood by building a new Metropolitan Opera House on the site were dashed by the failing 

economy and the business outlook was dim. Nevertheless, Rockefeller made a bold decision that would 

leave a lasting impact on the city's architectural and cultural landscape. He decided to build an entire 

complex of buildings on the propertyðbuildings so superior that they would attract commercial tenants 

even in a depressed city flooded with vacant rental space. 

  

   Together Rockefeller, RCA and S.L. "Roxy" Rothafel realized a fantastic 

dreamða theatre unlike any in the world, and the first completed project within 

the complex that RCA head David Sarnoff dubbed "Radio City." Radio City 

Music Hall was to be a palace for the people. A place of beauty offering high-

quality entertainment at prices ordinary people could afford. It was intended to 

entertain and amuse, but also to elevate and inspire.  

 

   More than 300 million people have come to the Music Hall to enjoy stage 

shows, movies, concerts and special events. There's no place like it to see a show 

or stage a show. Everything about it is larger than life. Radio City Music Hall is 

the largest indoor theatre in the world. Its marquee is a full city-block long. Its 

auditorium measures 160 feet from back to stage and the ceiling reaches a height 

of 84 feet. The walls and ceiling are formed by a series of sweeping arches that 

define a splendid and immense curving space. Choral staircases rise up the sides 

toward the back wall. Actors can enter there to bring live action right into the 

house. There are no columns to obstruct views. Three shallow mezzanines provide 

comfortable seating without looming over the rear orchestra section below. The 

result is that every seat in Radio City Music Hall is a good seat. 

 

   The Great Stage is framed by a huge proscenium arch that measures 60 feet high 

and 100 feet wide. The stage is considered by technical experts to be the most 

perfectly equipped in the world. It is comprised of three sections mounted on 
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hydraulic-powered elevators. They make it possible to create dynamic sets and achieve spectacular effects 

in staging. A fourth elevator raises and lowers the entire orchestra. Within the perimeter of the elevators is 

a turntable that can be used for quick scene changes and special stage effects. 

 

The shimmering gold stage curtain is the largest in the world. For more than sixty-five years audiences 

have thrilled to the sound of the "Mighty Wurlitzer" organ, which was built especially for the theatre. Its 

pipes, which range in size from a few inches to 32 feet, are housed in eleven separate rooms. The Hall 

contains more than 25,000 lights and features four-color stage lighting. And what's a show without special 

effects? Original mechanisms still in use today make it possible to send up fountains of water and bring 

down torrents of rain. Fog and clouds are created by a mechanical system that draws steam directly from a 

Con Edison generating plant nearby.  

 

   Radio City quickly became the favorite first-run theatre for moviemakers and moviegoers alike. 

Just two weeks after its gala opening, Radio City Music Hall premiered its first film, The Bitter Tea of 

General Yen. Before long, a first showing at the Music Hall virtually guaranteed a successful run in the 

theatres around the country. Radio City's huge screen and widely spaced seats make it the ideal movie 

house. Since 1933 more than 700 movies have opened here. They include the original King Kong; 

National Velvet, the film that secured Elizabeth Taylor's hold on the silver screen; White Christmas; 

Mame; Breakfast at Tiffany's; To Kill a Mockingbird, starring former Radio City usher, Gregory Peck; 

Mary Poppins; 101 Dalmatians; and The Lion King. In the early years, a standard movie run lasted one 

week. Later, extended runs of five or six weeks became common. Cary Grant, Ginger Rogers, and 

Katharine Hepburn have taken Radio City box office prizes for the number of films screened here. All 

three had more than 22 of their films shown at the Hall. The popular movie-and-stage-show format 

remained a Radio City signature until 1979, when the mass showcasing of new films called for a new 

focus. Today, the Music Hall still premieres selected films, but is best known as the country's leading hall 

for popular concerts, stage shows, special attractions and media events.  

 

   Radio City Music Hall has been a magnet for celebrities since that first night more than six decades ago. 

Stars shine here. Itôs the ultimate destination for the brightest and the best. Future stars, including the 

budding new comedian, Ray Bolger, and Metropolitan Opera star-to-be, Jan Peerce, shone here first. 

Many others came to bask in stardom already won. During the golden years of the silver screen, film 

celebrities rarely missed an opportunity to make an appearance on opening day. It wasn't unusual to find 

the likes of Douglas Fairbanks, Jr., Merle Oberman, Mary Pickford, Barbara Stanwyck, Jimmy Stewart, 

Robert Taylor, Cary Grant and Rosalind Russell stopping by to greet fans. 

 

   For decades, America's most popular entertainers have thrilled audiences here. Frank Sinatra, Ella 

Fitzgerald, Linda Ronstadt, Bill Cosby, Liberace, Sammy Davis, Jr., Ann Margaret, Johnny Mathis, John 

Denver, The Count Basie Orchestra, Itzhak Perlman, Jose Carreras, Ray Charles and BB King have all 

appeared on the Great Stage. Today, the Music Hall continues to attract celebrities from the worlds of 

entertainment, sports, the media and national life. Shows starring Bette Midler, Stevie Wonder and 

Riverdance pack the house. Our reopening gala features Tony Bennett, Billy Crystal, The Eurythmics, 

Barry Manilow, Liza Minnelli, Sting, 98 Degrees, The Radio City Rocketteséand many others. Celine 

Dion stars in the first solo concert following the reopening. In the past decade, Radio City has hosted the 

Grammy's and the Tony's, The MTV Video Music Awards and the ESPY Awards. It has been the site for 

TIME Magazine's celebration of its 75th year, complete with a visit from the President, and a host of 

benefit events. It has remained a magical place for people in the spotlight. [from Radio City Music Hall 

site] 
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Knock! Knock!......Itôs the Fuller Brush Man!  

 

   If youôre over 40, this probably wonôt mean much to you, but to the rest of us the Fuller Brush man was 

an institution. In fact, I remember quite well the hilarious Red Skelton movie, The Fuller Brush Man, made 

in the late 1940s, I believe. All the more incredible since the bane of any householder is the door-to-door 

salesman...or the door-to-door anything, for that matter! But not the Fuller Brush man! Somehow, he 

became an American institution akin to the neighborhood ice cream truck. Thus it was that my eyes locked 

onto the cover shown here when I happened to be sorting covers not too long ago. Even so, if youôre like 

me, youôve lost track of the Fuller Brush man over the years. You probably donôt even know if heôs still 

around. Well, he is! And he represents the classic American success story. 

 

   On a cold, crisp winterôs day, as the story goes, New Yearôs 1906, a 21 year-old entrepreneur from Nova 

Scotia began an enterprise which has become known worldwide as the Fuller Brush Company. He was 

Alfred C. Fuller. As with many, and perhaps all, such entrepreneurs, Alfred had had a number of earlier 

ideas that hadnôt set the world on fire, but success means persistence, and Alfred was persistent. From a 

bench between the furnace and the coal bin in his sisterôs New England home, young Fuller set out to make, 

in his own words, ñ...the best products of their kind in the world.ò Judging from his success, he did! 

 

   Through the years, the Fuller Brush Company has grown from one manôs fiber suitcase, filled with the 

unique, custom-made brushes, to a wide collection of home/business care and personal care products, all 

crafted with the same quality and precision that Alfred Fuller intended, and all the result of Alfredôs three 

basic manufacturing rules: 1) Make it work; 2) Make it last; 3) Guarantee it no matter what. 

 

   Today, almost a century later, the Fuller Brush Company is not only still going, but [according to its web 

site] its sales force continues to grow. One salesmanôs utilitarian idea, acted upon at almost one hundred 

years ago, has become a livelihood for thousands of men and women 

 

   And where, exactly, do Fuller Brush brushes come from? In 1973, the company 

completed construction of a state-of-the-art, 500,000 square foot plant on twelve 

acres near Great Bend, Kansas, and today the Fuller Brush Company is the major 

employer in Barton County. More than 2,000 different items are churned out by 

the company, including: household cleaning aids, industrial cleaners, polishes and 

waxing products, cotton and synthetic mops, floor brushes and brooms, stainless 

steel sponges, twisted wire brushes and swabs, lotions and fragrances, hair care 

aids, made-to-order products, aerosols, chemicals, and personal care brushes. 

 

   Well, now you know everything you ever wanted to know about the Fuller 

Brush Company! And if youôre really interested, the company is always looking 

for more people to represent its products. 

 

   By the way, the Diamond Match Co. cover shown here is from the 1930s-1940s. 

Itôs the only one Iôve ever seen for the Fuller Brush Company, although it looks 
like a stock cover with the particular sales outlet plugged into the front panel, so I 

would assume that there are others in existence. Do you happen to have any 

others? Drop the Ed. a line with a photocopy and weôll share the info with 

everyone else. Now the question is...What do you file this cover under?? 
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Service dôExploitation Industrielle 

des Tabacs & Allumettes 
 

 

 

 

   Turn just about any French matchcover over, and 

youôll see ñSEITA.ò SEITA, until recently, was the 

national match and tobacco manufacturing 

corporation of France. A publicly-owned 

corporation listed on the Paris stock exchange since 

February 24, 1995, it has two principal activities 

that are centered around its core tobacco business.  

 

   SEITA manufactures tobacco products: blond and 

dark cigarettes, cigars and cigarillos, rolling and 

pipe tobaccos, and matches. These are marketed in 

France and abroad under well-known brand names 

such as ñGauloises,ò ñGitanes,ò ñRoyale,ò ñFine,ò 

ñLucky Strike,ò ñMeccarillos,ò ñHavanitos,ò ñFleur 

de Savane,ò óAmsterdamer,ò and others. The 

company supplies state-licensed tobacconists in 

France with SEITA brand products and, under 

licensing agreements, those of other manufacturers. 

 

   The history of SEITA is actually the history of 

tobacco in France. Jean Nicot [ñnicotineò?] 

introduced tobacco into France in 1560. In 1674, 

under Louis XIVôs reign, a ñtax farmò was 

established for managing tobacco sales. A few 

years later, Louisôs famous finance minister, 

Colbert, extended the farmôs monopoly to tobacco 

products manufacturing. A decree regulated and 

limited tobacco cultivation. The farmôs monopoly 

was abolished in 1791, during the French 

Revolution, but Napoleon later reinstated it in 1810, 

and a state agency was set up to operate the 

monopoly. In 1860, the Finance Ministry 

established the Executive Office for State 

Production. Gitanes and Gauloises cigarettes were 

introduced in 1910.  In 1926, French Premier 

Raymond Poincare created SEIT (later changed to 

SEITA with the added responsibility of matches) to 

be responsible for reimbursing public debt and 

managing the tobacco monopoly. In 1959, SEITA 

became a French public industrial/commercial 

utility.  

 

   The following year, deregulation of cigarette 

imports from other European Economic Community 

(EEC) countries began. In 1962, SEITAôs staff 

assumed an autonomous legal status, but the growth 

of the EEC meant change for SEITA. It lost its 

monopoly on tobacco cultivation in 1970, its 

monopoly on importing matches in 1972, and its 

monopoly on importing and distributing processed 

tobacco in 1976. It did, however, gain licenses from 

foreign tobacco manufacturers to distribute their 

brands in France. 

 

   In 1980, SEITA became a ñnational company.ò It 

was privatized on February 24th, 1995. After a 5-

year decline in match sales in France, SEITA 

succeeded in slowing the decline by 50% by 1995. 

At the same time, SEITA was gradually expanding 

its match division's presence in the rest of Europe. In 

1998, it was generating a steady stream of revenue in 

Spain from all of its lighter products. Matches sold 

in promotional books and boxes were also showing 

promising results in Germany and the Netherlands. 

While export sales revenue rose to FRF 3.1 million, 

up from FRF 2.1 million in 1994, it was still far too 

low to offset the decline in the French market..ñ.so 

weôll have to wait and 

see what the future 

holds for SEITA.ò 

 

   Thatôs how I 

wrapped up this article 

in 1998. Today, in 

2006, SEITA no 

longer exists. In 1999, 

SEITA merged with 

Spain's Tabacalera in a 

move that surprised 

everyone. The end 

result is that SEITA is 

now  just an item from 

the past. 

 

[the picture at the 

right shows the SEITA 

manumark, in case 

you canôt read it] 
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EDITORIAL 

 

 

 Foreign or Not? 

 

   There is a peculiarity in this hobby, and it has to do with how we define ñForeignò 

covers. Even my seventh graders (well, most of them) could tell you that Canada and 

Mexico constitute separate, and thereby foreign, countries. Yet, within the hobby, we have a tradition of 

considering covers from these two countries as NOT ñforeignò covers. Why? 

 

   Is it because they share the same continent with us? So do all the Central American countries, but theyôre 

considered ñforeign?ò Is it because we donôt consider English and Spanish as foreign languages? But, 

then, England and Australia speak English [well, sort of]...and Spain speaks Spanish...and we consider 

them ñforeignò countries. 

 

   Is it because Canada and Mexico are our neighbors, and we donôt want to offend them with this tag of  

ñforeign?ò We basically stole Texas and the West from Mexico [sorry, Texans, but itôs true; of course, the 

Mexicans stole it from the Indians before that], and we tried to invade Canada during the War of 1812, and 

now weôre trying to placate them by not considering them as ñforeign?ò......I donôt think so. 

 

   Is it because theyôre right next door, and their covers are easily obtainable? Possibly, but whatôs that got 

to do with it? No, it sounds to me as if someone somewhere either made an arbitrary decision some time 

ago in the past, and through the years itôs just become a tradition, or, perhaps, there was a real reason for it 

at one time, but itôs since disappeared, and the tradition has been carried on anyway. 

 

   Itôs my opinion that covers from both Canada and Mexico should be considered ñforeign.ò Granted, we 

have an open border with Canada [and for all intents and purposes, we have an open border with Mexico, 

as well!] and Canadian government and culture are similar to our own...but we donôt pay domestic postage 

to mail anything to Canada, Canadians donôt pay U.S. taxes, we donôt have Canadaôs socialized medical 

system...and [Iôve saved my ace-in-the-hole argument for just this moment]...what about all them French 

covers that no one can read!! 

 

   Mexico: Here, weôve got a different language, different culture; different religion [theyôre predominately 

Catholic; weôre predominantly Protestant]; different postage...forget it!  

 

   On the other hand, you could make a good argument for this country becoming an extension of Mexico 

within the next 50 years...so, under my personal criteria, Iôd have to classify the United States as a foreign 

country, as well! 

 

   Hmmmm!....So from now on, Iôm counting any cover from my home of Auburn, California, as a 

domestic cover, and everything else as ñForeign.ò [...and Iôm not so sure about Auburn] 

 

   You can handle yours any way you chose to, but you should at least be aware of these inconsistencies in 

nomenclature within the hobby.  
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  San Simeonôs Hearst Castle 
 

   In 1865, George Hearst, a wealthy miner, purchased 40,000-acres of ranchland that included the 

Mexican Ranchos of Piedras Blancas, San Simeon and Santa Rosa in California. In 1919, his only son, 

William Randolph Hearst, inherited the land from his mother. By then, the ranch had grown to encompass 

250,000 acres. Originally known as "Camp Hill," its wilderness offered a place for family members and 

friends to "rough it" on camping trips. Despite elaborate arrangements with separate sleeping and dining 

tents, Hearst envisioned more comfortable accommodations. His simple instructions to famed San 

Francisco architect Julia Morgan in 1919: "Miss Morgan, we are tired of camping out in the open at the 

ranch in San Simeon and I would like to build a little something"  

 

   Hearst and Morgan's collaboration was destined to become one of the world's greatest showplaces. As 

they were planning and constructing his dream home, Hearst renamed the rocky perch from which it rose 

"La Cuesta Encantada" - The Enchanted Hill. By 1947, Hearst and Morgan had created an estate of 165 

rooms and 127 acres of gardens, terraces, pools and walkways. The estate's magnificent main house, "Casa 

Grande," and three guest houses are of Mediterranean Revival style, while the imposing towers of Casa 

Grande were inspired by a Spanish cathedral. The blending of the architectural style with the surrounding 

land, and Hearst's superb European and Mediterranean art collection, was so 

seamless that world-renowned architectural historian, Lord John Julius Norwich, 

was moved to say that "Hearst Castle is a palace in every sense of the word."  

There are 90,080 sq. ft. of living space, including 61 bathrooms. 

 

   Hearst Castle is one of the largest of approximately 5,000 historic house 

museums in the U.S., with one of the most sophisticated guided tour programs in 

the country. California State Parks strives to keep the estate looking like a private 

residence. As early as 1952 President Sproul of UC Berkeley proposed that 

William Randolph Heart's ranch at San Simeon be given to the Division of 

Beaches and Parks as a monument. Trial tours undertaken in Sept. 1952, lasted 

over two hours but were quickly 

pared down to one hour, plus 

the bus ride up and down the 

hill. Donated to the state in 

1957 by the Hearst Corporation, 

dedication cere-monies for the 

Hearst San Simeon State 
Historical Monument were held 

June 2, 1958. 

 

[http://www.hearstcastle.org] 

 

  

An American Tour: 

6 
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Coming Up 

 

TRANS CANADA SWAP-

FEST - April 20-22, 2006. To 

be held at the Ramada Inn, 

Lundyôs Lane, Niagara Falls, 

Ontario. Room rates are Coral 

Inn $70 and $80; Ramada Suites 

$90 and $100. Activities 

planned - two auctions, Wine & 

Cheese Party, Games and 

Contests, Displays, Freebie 

Tables, Banquet. For further 

information write Carol Ziegler, 

President, 4019 Weimar Line, 

RR#3, Wellesley, Ontario, NOB 

2T0 or Bob Reed, VP, 

1sutiger9@rogers.com 

 

AMCAL 2006: May 21-28, 

Piccadilly Inn Airport, Fresno, 

CA (1-559-251-6000). Room 

rate: $78 if reserved by April 

15th. Theme: Christmas. All the 

usua l  g re a t  a c t i v i t i e s . 

Reservation form available at 

AMCAL Central on our web 

site. Contact person: Ellen 

Gutting, 824 Peachy Canyon 

Cir., #101, Las Vegas, NV 

891440-0907. Latest details at 

http://www.matchcover.org/

sierra/AMCAL%20central.html 

 

UNITED EASTERN SWAP-

FEST: June 21-24, 2006. Plaza 

Hotel, Halfway Blvd., Hagers-

town, MD (301-797-2500 or 

800-732-0906).  Auct ion, 

Awards dinner, Displays, 

Dealers tables. More details 

coming. FMI: Stella Williams, 

910 Howard Lane, Vandalia, 

OH 45377 (937-890-8684) 

[matchjsw@gemair.com] or 

Linda Clavette, 13 Creekstone 

Dr., Mont Alto, PA 17237 

Change of Adress 

 

82. Ruggieri, Robert, P. O. Box 

1010, Silom Post Office, 

Bangkok, 10504 Thailand (E-

mail: bob2bkk@yahoo.com) 

 

 Ads 

 

LOOKING FOR CERTAIN 

CATEGORIES? Iôve got them, 

for sale or trade. Doug Rice, 445 

Black Creek Rd., Montesano, 

WA 98563-9342 

 

O L D E R  R R  C O V E R S 

WANTED: Looking for any 

DQ, Safety First, Feature, 

Hostess, or any other older RR 

covers. Have lots to trade or will 

pay top dollar for any that I 

need. James Sekavec, 616 N. 

Alexander, Hoisington, KS 

76544 (620-653-2740) 

 

FREE WEB SITE ADDRESS 

COVERS to anyone who 

collects them for a SASE for 20-

strike covers only. Alma Adams, 

5309 N. 64th St., Milwaukee, WI 

53218 

 

DOES ANYONE WANT TO 

TRADE? Iôve got lots of 

Matchoramas, Hotels.Motels/

Restaurants, Towns. Iôll trade for 

Matchoramas, Zip Codes, 

Towns, and Iôve got a zillion 

other categories. Will trade 14-

100 at time. Please contact me. 

Mike Prero, 12659 Eckard Way, 

Auburn, CA 95603 

 

LISTINGS OF ALL THE 

OLDIES. See my web site for 

categories and prices. Mike 

Prero, http://matchcover.org 

(Clavette_324@msn.com) 

 

RMS CONVENTION 2006: 

August 20-26, Holiday Inn, 

Sandusky, OH (419-626-6671) 

Room rate: $89+tax. Tours, 

socials, auctions, heaping 

Freebie tables, great games 

displays, awards banquet. 

Always get the latest details at 

Convention Central on the RMS 

web site. 

 

Matchorama Listing 

 

   Larry Cole, NY, has created an 

alphabetically ordered list which 

will index into the following 

Matchorama numbers - 8131-

8752. The list was created using 

Microsoft Excel. The list can be 

e-mailed to collectors for free; 

they must have Excell installed 

on their computer in order to 

open the file. A hard copy of the 

list is available by mail for $1 to 

cover postage and printing. The 

list is 13 pages long when 

printed and weights 2.5 ounces. 

Contact Larry with any 

questions or concerns. Larry 

Cole, 140 Ralph Ave., White 

Plains, NY 10606 (9140761-

3607) lgcole@hotmail.com. 

 

Readers Write 

 

Barbara Dixon, OH: Hi, Mike, 

I got my roster today and article 

on  Cone y Is land.  T he 

matchcovers are from the Coney 

Island here in Cincinnati, Ohio. 

The Island Queen ran from 

Coney to Cincinnati until it 

burned in the forties. I have one 

of the covers pictured. I guess 

you have to be from Cincy to 
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Replace with advertising text 

Company Name 

COMING 

UP 
 

 

Jun ñSwapfest 2006 Reportò 

 

Jul: ñCollecting Owname 

                Coversò 

 

Aug: ñWhatôs It Worth?ò 

 

SIERRA-DIABLO...weôre 

the hottest club in the 

RMS 

 

   If youôre already back East, or 

youôll be able to make the trip, 

this is the BIG one! BIG 

auctions! BIG freebie tables! 

BIG awards banquet! BIG 

displays! Meet people, get 

covers, learn, play, tour...Itôs all 

there for you at the Convention! 

 Happy Birthday!
 

Barbieri, Davis......................4-2 

Bush, Robert.........................4-3 

Krantz, Fred..........................4-4 

Samuels, Mike......................4-4 

Bitter, Kathy.........................4-6 

Fouquet, Doug......................4-6 

Neforos, John........................4-6 

Novielli, Frank......................4-6 

Potter, Russell.......................4-7 

Scott, Bill............................4-12 

Mason, Brian.......................4-13 

Hardin, Regina....................4-15 

Moore, Loren......................4-16 

Alliegro, Denise..................4-17 

Bolton, Vivian.....................4-19 

Corrales, Greg.....................4-19 

Wolf, Al..............................4-19 

Moore, Scott.......................4-23 

Turrini, Michael..................4-23 

Kyle, Evelyn.......................4-24 

Marquette, Don...................4-29 

Gigantino, Bill....................4-30 

 

Jabs, William........................5-5 

Hayes, William.....................5-7 

Dayger, Bill...........................5-8 

Vinson, Carl..........................5-8 

Graham, James......................5-9 

Conner, Bob........................5-15 

Trendel, Diane....................5-23 

Frank, Mike........................5-24 

Gross, Irwin........................5-25 

Kirkpatrick, Ruth................5-25 

Choquette, Lou...................5-28 

Harpster, James...................5-28 

Midda, Mike.......................5-28 

Wolf, Milt...........................5-30 

Leonardo, Louie..................5-31 

Steininger, Steve.................5-31 

The Sierra-Diablo Bulletin is a 

monthly publication of the Sierra-

Diablo Matchcover Club. Deadline 

for all submissions is the 10th of 

each month. Any information 

herein may be reproduced with 

appropriate credit line. Dues of 

$10 (individual), $15 (family), $15 

(Canada/Mexico) or $20 (outside 

N. America) are payable to the 

Sierra-Diablo Matchcover Club, c/

o Jack Benbrook, 1328 E. Rosser 

St., Prescott, AZ 86301. 

 

Visit theSierra-Diablo Web Site at: 

http://www.matchcover.org/sierra 

 

   You can reach the Ed. on line at 

RMSED@matchpro.org for help 

with Bulletin/hobby questions, 

concerns or problems.  

 

know about our Coney on the 

Ohio River. It is still going 

strong today. You do a good job 

on the bulletins. I enjoy reading 

them. 

 

Ed. Groan! 

 

UES 

 

   Grant Gehringer reports that 

the UES auctions are already 

full. No room for any more lots. 

 

AMCAL 

 

   AMCALôs next month! I 

havenôt missed one since my 

first, in 1984...and Iôve never 

been to a bad one! Join us! 

 

Aprilôs Smile 
 

REMEMBER 

   NO BULLETIN... 

        IN MAY 


